
TV WEEKLY REPORT
FOCUSED ON SUNDAY PUBLICISM

Source: GARB
Data: People meter, national base
Period: 22-28.06
TG: A 18-49 
Currency: BGN gross



1

N E W S  PA G E  V I E W S  K E P T  H I G H E R  L E V E L S  T H A N  L A S T  

Y E A R  P R O B A B LY D R I V E N  B Y C O V I D  C R I S I S

A L L W E B  PA G E  V I E W S  H O W E V E R  D E C L I N E D

+286
K users

R
e
a
l 
u
s
e
rs

+15%

P
a
g
e

 v
ie

w
s
 

+8pp

+337
K users

+78%

+10pp
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Source: Gemius, A18-49
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K users

-16%
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K users

+44%
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P E O P L E S T I L L S P E N T M O R E T I M E W I T H T V  

E V E N  A F T E R  T H E  L O C K D O W N
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Source: GARB, A18-49
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PUT evolution during the crisis
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State of emergency

G E T T I N G  M O R E  I N TO  S U M M E R  W E  O B S E RV E D  

4 T H  C O N S E C U T I V E  W E E K  O F  T V  V I E W R S H I P D E C L I N E

*GARB started measure TSA as of 1st May 3
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N B G  I N C R E A S E D  

P T  A U D I E N C E
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BMG at the same time declined.

Top 5 channels remained the 

same with Kino Nova and Diema

Family keeping stable 

performance. 

Diema reached 6th place 

outperforming BMG niche 

channels.
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outperformed BMG channels. 

BNT1 is the only channel 

within top 10 that is not part of 

both major TV groups.
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D U R I N G  T H E  L O C K D O W N  1 2 0  M I N U T E S  R E G I S T E R E D  S L I G T H Y 

H I G H E R  AV E R A G E  R AT I N G  T H A N  S U N D AY AT  N O VA 

I N  T H E  F O L L O W I N G  P E R I O D ,  H O W E RV E R ,  I T  C O U L D N ’ T  S U S TA I N  T H E  

A U D I E N C E  A N D  N O VA’ S  P R O G R A M  O U T P E R F R O M E D  I T
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120 Minutes (17-19)

Sunday at Nova (16-19)

Lockdown Post-Lockdown

Lockdown 

avg rtg

Post-lockdown 

avg rtg
Diff%

6,1 4,4 -28%

5,7 5,1 -11%



B T V  R E G I S T E R E D  T H E  H I G H E S T  W E E K LY R AT I N G  V I A E V E R M O R E  

N O VA H O W E V E R  D O M I N AT E D  O V E R A L L R A N K I N G
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Channel Title Type
Time 

start
Rating % Shr %

1 BTV Evermore Series 20:00 8,7 28,7

2 NOVA TV Fish on the cake Culinary program 20:00 8,5 28,4

3 NOVA TV Magnum P.I. Series 21:00 8,1 25,5

4 NOVA TV The Hitman's Bodyguard Movies 20:00 8,1 29,6

5 NOVA TV News block News 19:00 8,0 33,9

6 NOVA TV News block News 22:00 7,5 24,6

7 BTV News block News 19:00 7,1 30,2

8 NOVA TV FBI Series 22:30 6,7 24,5

9 BTV Couples Retreat Movies 20:00 6,0 22,0

10 BTV Fi Series 21:00 5,8 18,4

11 NOVA TV Sunday at NOVA Publicism 16:00 5,3 27,7

12 NOVA TV Criminal Minds Series 23:30 5,1 26,1

13 NOVA TV Family Feud TV games 18:00 5,1 26,7

14 NOVA TV Bad company Movies 22:00 5,0 24,1

15 NOVA TV The News News 16:00 4,8 32,2

16 NOVA TV Nichia zemia Publicism 18:00 4,8 28,8

17 NOVA TV The Ugly Truth Movies 20:00 4,8 22,0

18 NOVA TV My New Best Friend Movies 12:30 4,6 27,9

19 BTV This means war Movies 22:30 4,5 20,2

20 NOVA TV Mrs. Fazilet and her daughters Series 13:30 4,5 29,4
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